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Travel Spending (2016 - $69.1 Billion) 

Note: Other Travel includes 
resident air travel, travel 
arrangement and reservation 
services and convention or trade 
show organizers.

Food Service

Accommodations

Local Tran. & Gas
Other Travel

Retail Sales

Arts, Ent. & Rec.

Visitor Air Tran.
Food Stores

Source: Texas Tourism, 
Dean Runyan & Associates



Source: Texas Tourism, Dean Runyan & Associates

Direct Travel Industry Jobs Supported
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Roughly half a million jobs are also 
supported by indirect and induced 
effects of travel spending.



Note: These estimates refer to payroll employment only in the primary and ancillary sectors of the travel industry. Indirect employment is not included. 
Source:  Texas Tourism, Dean Runyan & Associates

The travel industry supports a large number of payroll employees relative to spending and 
business receipts. Entry level positions comprise roughly 2/3 of payroll employees.

• Managers of travel industry 
businesses

• Airline Pilots
• CVB directors

• Head cooks and chefs
• Flight attendants
• Office support
• Taxi drivers

• Food preparation workers
• Maids
• Cashiers
• Receptionists

Intermediate
Average Annual Wage $38,400

Entry
Average Annual Wage $22,500

Advanced
Average Annual Wage $91,800
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Hotel Demand and Supply Growth

Photo Credit: Marriott Marquis Houston
Source: Texas Tourism, Jones Lang LaSalle

100+ million room nights sold and 
$10 billion in revenue in 2016.

As of September 2017, year to date 
revenues up 5.3%.

4,900 hotels and 470,000 rooms in 
Texas. 

Supply growth up 4.7% compared to 
last year. Outpacing the national 
average.
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Top Origin States (Non-Resident ONL)

Note:  Person-Days 2014-2016, ONL = Overnight Leisure
Source: Texas Tourism, D.K. Shifflet & Associates

Highlighted states accounted for 
46% of Non-Res ONL Person-
Days to Texas Destinations

Average One-Way Distance 
892 Miles

Average Party Per Stay Spending
$843

Traveled by Auto 67%
Traveled by Air 30%



WILDCATTER RANCH, GRAHAM

INTERNATIONAL TRAVEL



Survey of International Air Travelers (SIAT)

Photo Credit: United Airlines
Source: National Travel and Tourism Office

Surveys administered either in-flight or at 
airport gateways by the National Travel 
and Tourism Office (NTTO) since 1982.

Data is weighted to I-94 and I-92 
collections to estimate international 
travel to and from the U.S., tourism 
satellite accounts, balance of trade.

Source for airport and airline ratings data.



For travel industry information including the Texas Tourism 
marketing plan, co-op opportunities and travel research: 
www.travel.texas.gov

For consumer travel information: 
www.traveltexas.com

http://www.travel.texas.gov/
http://www.traveltexas.com/


Nate Gieryn
Tourism Research Manager
nate.gieryn@gov.texas.gov
512-936-0218

Thank you,

mailto:nate.gieryn@gov.texas.gov
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